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Experts spread the word

Heart surgeon Shyam Kolvekar
• Powerful communicator 
• Featured in wide range of print and broadcast interviews

GP Dr Sarah Jarvis
• Present at IEM
• A passionate supporter of Sat Fats campaign
• Well-respected by media

Sat Fats discussion dinner for Media Medics
• Discussions highlighted health care professionals confusion about 
butter and margarine
• Opportunity to educate health care professionals about good fats, dispel 
misconceptions and recruit as strong Sat Fats campaign advocates



Consumer material (1)

‘Know Your Sat Fats’ booklet



Consumer material (2) - website

Satfatnav.com
• Communication tool

• Consumer information source

• 119,000 visitors



Media coverage (1)

1) Case study Coleen Nolan

• 21 interviews focused on sat fats

• Prime time BBC Breakfast interview

• Successful delivery of simple         
messages

2) 1,000 Pints of Fat

• Usage of shock tactics to 
illustrate the problem

• Well briefed persons in 
broadcast to carry messages



Media coverage (2)


