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France

When: March 3th, 2009

Where: Paris

What: Expert event  
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1. Communicate on IEM results 
Gap between WHO recommandations and reality in 
terms of fat consumption
Call to action to combat incorrect consumer believe 
about good & essential fats 

2. Tell the truth about fats and reframe the good 
sources of essential fats

Objectives of the Expert Event 
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Speakers
Prof. Dabadie, expert in fat & nutrition, Hôpital Haut-Lévêque
Florence Thorez, dietitian

Prof. Dabadie lead the meeting with expert journalists to share 
the results of IEM

16 Journalists present: press for HCP, nutrition press, specialized press 
(cardiology), and general health press

Key messages
In France, there is confusion and unawareness about fat
Fat consumption in France does not comply with 
recommendation, in terms of quality and quantity
Recommendation : call to action!

Key elements of Expert Event 
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An e-invitation
With information on IEM to reinforce the 
message
Sent to 250 contacts

A presentation with key figures of IEM, such 
as a consumer confusion study

The presentation has been sent to interested 
journalists

Follow up with the journalists and their needs

Tools for dissemination    


